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1 “Mapping Out The Modern Consumer” 2077 Consumer Study (PPAI Research, December 2016).

2 MarketingCharts, Advertising Channels with the Largest Purchase Influence on Consumers Study Advertising Channels with the Largest Purchase Influence on Consumers Study. 3rd Annual Edition (May 2016).
3 Dr. Richard Alan Nelson and Rick Ebel, “Promotional Products Spend In 2015 Ranked Sixth Among All Media: PPAI Distributor Sales Volume Report,” PPB Magazine, July 2016.
4 Relevant Insights, “2015 Annual Distributors’ Promotional Products Sales: Detailed Findings And Analysis” 2015 Sales Volume Study (PPAI Research, June 2016).
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