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	Promotional Products	 Broadcast	 Online	 Print	 Mobile
	 Business Gifts, Giveaways, Incentives, Awards	 TV, Video, Cinema, Product Placement	 Desktop Internet, Email, Social Media	 Magazines, Newspaper, Direct Mail	 Messaging, Applications

	 $20.8 B4	 $103.4 B3	 $67.8 B3	 $84.9 B3	 $20.7 B3

	 7%	 34%	 23%	 29%	 7%

	 89%1	 61%2	 73%2	 49%2	 61%2

	 9 in 101	 3 in 102	 2 in 102	 2 in 102	 2 in 102

+4% +3% +18% +1% +66% 
Since 2014	 Since 2014	 Since 2014	 Since 2014	 Since 2014

	 83%1	 17%2	 6%2	 12%2	 17%2

$298 B3

2015 U.S. 
Advertising Spend


